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Introduction

澳門科技大學可持續發展研究所透過下設的市場調查中心，於 201 3 年 6 月 21 日至 27 日利用所擁有的電話訪問系統（ CATI ），進行了 201 3 年第 2 季澳門消費者信心指數調查，按電腦隨機抽樣，成功訪問了 1,0 3 3 名 18 歲或以上的澳門居民。『消費者信心指數』是綜合反映並量化消費者個人對當前經濟形勢強弱看法的指標。Consumer Confidence Index (CCI) is a comprehensive reflection and quantification of local consumers’ personal opinions on the current situation and the next quarter’s expectation of a region in such important attributes as local economy,指數包括消費者對目前及未來三個月社會經濟、就業、物價、家庭消費、股票及購買耐用品 employment, consumer prices, living standards, housing purchase, and stock investment. 它常被用作預測經濟走勢和消費趨勢的一個先行指標。It is often used as a leading indicator to predict local economic trends and consumption intentions.

The Institute for Sustainable Development (TISD) of Macau University of Science and Technology (MUST) used its computer-assisted telephone interview (CATI) system to conduct the 4th Quarter’s Macao Consumer Confidence Index (MCCI) survey from 16 to 23 December 2013, with 1,012 Macao residents aged 18 or above randomly selected and successfully interviewed for compiling the Index.

根據設定，指數評分範圍為 0 至 200 ，其中 0 表示 “ 完全沒有信心 ” 、 100 表示 “ 一般般、沒感覺 ” 、 200 表示 “ 完全有信心 ” 。Based on the survey design, index scores range from 0 to 200, where 0 means “no confidence”, a score of 100 means a natural or no-feeling situation, and a score of 200 indicates “full confidence”. 簡單而言，小於 100 表示 “ 信心不足 ” 、大於 100 表示 “ 有信心 ” 。In short, index scores below 100 suggest “lack of confidence” while index scores above 100 imply “certain consumer confidence”. 

The MCCI survey was sponsored by the Macau Foundation. The project team consisted of Professor Lai Kow CHAN (team leader and Director of TISD), Dr. Cheng Kun LIU (Associate Professor of MUST School of Business), and Mr. Sam Iong CHU (Project Coordinator of TISD).

表 2. 總指數及分指數SurveyMCCI Survey Results#

	項目 Sub-index
	分指數 Overall   
	現況指數 Current Situation 
	Expectation預期指數

	
	20122012Q4第 2 季
	20132013Q3第 2 季
	20132013Q4第 2 季
	升跌Change點數
	20122012Q4第 2 季
	20132013Q3 
	20132013Q4
	升Change
	20122012Q4第 2 季
	20132013Q3 
	20132013Q4
	升Change

	L本地經濟ocal economy 
	117.53
	113.06
	116.97
	3.91
	121.25
	116.13
	118.73
	2.60
	115.05
	111.02
	115.80
	4.78

	就業狀況 Employment 
	125.70
	119.57
	125.21
	5.64
	130.73
	124.80
	129.71
	4.91
	122.35
	116.09
	122.22
	6.13

	Consumer物價水平 prices 
	55.11
	57.16
	53.96
	-3.20
	52.23
	53.38
	51.04
	-2.34
	57.04
	59.67
	55.91
	-3.76

	Living生活水準 standards
	95.43
	96.68
	95.78
	-0.90
	97.02
	97.99
	97.23
	-0.76
	94.37
	95.81
	94.81
	-1.00

	Housing購買住宅 purchase 
	47.85
	45.96
	41.67
	-4.29
	46.66
	44.52
	40.90
	-3.62
	48.64
	46.92
	42.18
	-4.74

	Stock投資股票 investment 
	88.99
	84.84
	84.34
	-0.50
	86.89
	83.39
	82.19
	-1.20
	90.40
	85.80
	85.77
	-0.03

	MCCI總指數
	88.44
	86.21
	86.32
	0.11
	89.13
	86.70
	86.63
	-0.07
	87.97
	85.89
	86.11
	0.22

	
	
	
	
	
	
	
	
	
	
	
	
	

	(7) 購買傢電 *Purchasing appliances*
	97.05
	94.74
	96.28
	1.54
	96.94
	94.30
	96.91
	2.61
	97.12
	95.04
	95.86
	0.82

	(8) 購買汽車 *Purchasing cars*
	78.55
	76.49
	75.57
	-0.92
	78.90
	76.39
	75.13
	-1.26
	78.32
	76.56
	75.86
	-0.70


   #
Index scores range from 0 to 200 with higher scores indicating higher confidence or more positive results, where簡單而言，小於 100 表示 “ 信心不足 ” 、大於 100 表示 “ 有信心 ” 。 index scores below 100 suggest “lack of confidence” while index scores above 100 imply “having confidence”.

   *
Not included in compiling the overall MCCI.
Analysis of Survey Results

The （ 1 ） 本季澳門消費者信心總指數為 87.63 ，從絕對標準來看，仍小於 100 （ 100 表示 “ 一般般、沒感覺 ” ），表明消費者對當前和未來三個月的物價、購房及消費市場的總體感受依然是 “ 信心不足 ”MCCI was 86.32 in the 4th Quarter of 2013. Using the absolute standard, Macao residents still lacked confidence in consumption, consumer prices, housing purchase and stock investment in the 4th Quarter of 2013 and 1st Quarter of 2014. [*] ；從相對標準來看，本季總指數與去年同季（ 84.87 ）比較，上升 2.76 點，升幅 3.25 % ，與上季（ 87.92 ）比較，輕微下降 0.29 點，降幅 0. 33 % ，顯示本季消費者的總體信心略有回落。Relatively speaking, the 4th Quarter’s MCCI slightly increased 0.11 points or 0.13% from the 3rd Quarter (86.21) in 2013, implying a slight recovery in local consumers’ overall confidence. 其中， “ 現況指數 ” 為 87.68 ，較上一季（ 88.24 ）下降 0.56 點； “ 預期指數 ” 為 87.60 ，較上一季（ 87.70 ）下降 0.10 點。
與上一季相比，八項分指數中，四項上升，四項下降。
In the 4th Quarter of 2013, the six sub-indexes included in MCCI had mixed changes over the 3rd Quarter. Among them, the “local economy” sub-index was 119.67, significantly up 3.46% compared with the 3rd Quarter and indicating an optimistic attitude of Macau consumers toward local economy’s overall performance. The “employment” sub-index was still the highest (125.21) among the six sub-indexes in the 4th Quarter of 2013, significantly up 4.72% from the 3rd Quarter and suggesting a more optimistic attitude of Macau consumers toward their employment in labour markets. The 其中 “ 物價水平 ” 上升幅度最大，由上季的 56.75 升至本季的 5 9.28 ，即上升 2. 53 點； “ 就業狀況 ” 下降幅度最大，由上季的 126.27 下降至本季的 122.96 ，即下降 3. 31 點。“consumer prices” sub-index was 53.96, significantly down 5.60% compared with the 3rd Quarter of 2013 and implying a big rise in Macao consumers’ inflation expectation. The “living standards” sub-index was 95.78, noticeably down 0.93% from the 3rd Quarter of 2013 and indicating that Macao residents still had certain living pressures due to inflation. The “housing purchase” sub-index was still the lowest (41.67) among the six sub-indexes in the 4th Quarter of 2013, substantially down 9.33% compared with the 3rd Quarter and suggesting a further deepened negative sentiment among potential residential home buyers. And the （ 8 ）本季 “ 投資股票 ” 分指數為 85.05 ，較上季（ 85.47 ）下降 0.42 點，降幅 0.49 % ，反映了消費者在本季股市波“stock investment” sub-index was 84.34, slightly down 0.59% from the 3rd Quarter of 2013 and reflecting a reduced willingness of local consumers to invest in the volatile stock market.
Our survey results from the 4th Quarter of 2013 showed that the overall MCCI increased slightly and more of the six sub-indexes included in MCCI were down in the Quarter. More specifically, “local economy” sub-index continued the upward trend, “employment” sub-index increased again, “consumer prices” sub-index continued the downward trend, “living standards” sub-index fell from a steady level, “housing purchase” sub-index experienced a deepened decline, and “stock investment” sub-index decreased slightly.
The latest and previous 20 consecutive MCCI surveys have all shown that consumer confidence increased significantly with education levels. In particular, the 21-quarter average MCCI for consumers with tertiary education was 4.40 and 10.39 points higher than those for consumers with only secondary and primary education respectively. Also, the MCCI for consumers with only primary education tended to be more volatile.
As also shown in the latest quarter’s survey, the MCCI for consumers aged 50 to 59 was the lowest among all age groups.
Conclusions

In the 4th Quarter of 2013, Mainland China’s economic and financial developments and consumer prices were basically stable, but still faced with various difficulties and challenges. Global economy still showed a slow recovery trend, but were also affected by some uncertain and unstable factors like potential rise in interest rates. 

Partly affected by such general external conditions, the MCCI rose slightly in the 4th Quarter of 2013, and Macao consumers had optimistic confidence in “local economy”, recovered confidence in “employment”, extended downward confidence in “consumer prices”, stable but decreased confidence in “living standards”, low and falling confidence in “housing purchase”, and slightly declined confidence in “stock investment”. Macao’s gaming industry thrived in 2013, pushing the overall economy up to a new level, and the prospect in 2014 is expected to be bright along with some challenges. To further enhance local consumers’ confidence in 2014, Macao still needs to strengthen its anti-inflation policies, to relieve the price pressure on people’s livelihood, to promote the balance between housing supply and demand, to encourage and support citizens’ continuing education, and to create more employment opportunities.
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